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“ sharing the sensory 
adventure of a lush 
tropical bounty”…  

Taking into account the 
brand essence of Taste 
Paradise, the logo mark 
consists of a variety of 
silhouetted icons, or 
symbols, that contribute 
to the heart and soul of 
the brand. The symbols 
represent produce and 
businesses who subscribe 
to our regional food brand 
and emphasises our “lush 
Tropical Bounty” which aids 
in creating a strong sense 
of identity.

The lively and sensuous 
colours are reflective of our 
tropical lifestyle and assist 
in adding fun and flavour 
to the brand’s personality. 
The colours are vibrant and 
the contrasts complement 
each other allowing for 
easy recognition of each 
symbol while engaging the 
audience and reinforcing 
the brand’s voice.

EIGHT.  
Identity 

Guide
a look into the  

Taste Paradise identity  
and the rationale behind  

it and an overview of  
the specifications  

of the logo and  
how and where  
it will be used.

our landscape  
and climate

oozes fertility
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The logo is easily 
adaptable to various 
layout applications 
(horizontal/vertical) and 
colour requirements, 
and accommodates both 
location and product 
streams promoted by the 
Taste Paradise brand.

On a whole, the Taste 
Paradise identity provokes 
the joy of “fresh healthy 
eating” and accentuates 
all that is authentic, 
adventurous, eclectic and 
intoxicating about Taste 
Paradise’s brand values.

EIGHT.  
Identity 

Guide
(continued)

DaIRy Cow  
(Gallo dairyland, 
mungalli creek, 

dairy Farmers…) 

PEaNuT
(The Peanut Place, 

Peanut company  
Of Aust…) 

BaNaNa PRawN
(crystal Bay Prawns, 

cairns Fresh Seafood…) 

aVoCaDo 
(Avocados Aust…)

DRaGoN FRuIT 
(Rambutan & Tropical Exotic 

Growers’ Assoc...)

CaRaMBola [STaRFRuIT] 
(Rambutan & Tropical Exotic Growers’ Assoc...)

TEa lEaF [+TEa BaG] 
(daintree Tea co., Nerada Tea...)

CaRToN oF MIlK 
(Gallo dairyland, mungalli creek, 

dairy Farmers…)

EGG [+CHICKEN]  
(yamagishi, Belly Basic…)

CRayFISH  
(Aquaverde,  

Boonjie crayfish Park...)

lyCHEE 
(Australian lychee Growers 

Assoc…) 

BaRRaMuNDI 
(Barramundi Gardens, Bluewater Barramundi…)

CuSTaRD aPPlE 
(Australian custard Apple Growers Assoc Inc…)

MaNDaRIN / lIME / CITRuS 
(Growcom, mareeba district Fruit & Veg. 
Growers Assoc Inc…)

STRawBERRy 
(mareeba district Fruit & Veg. 
Growers Assoc Inc…)

CoFFEE [+ CoFFEE 
BEaN] (jaques, Skybury, 
mareeba coffee…)

SuGaR 
(cane Growers Assoc, 
Bundaberg Sugar…)

CaSHEw NuT
(cashew Aust…)

RaMBuTaN 
(Rambutan & Tropical 
Exotic Growers’ Assoc...)

BaNaNa 
(Australian Banana 
Growers’ council Inc…)

MaNGo
(Australian mango Industry 
Assoc Inc…)

MaCaDaMIa
(Paton’s, Wondaree…)

wINE
(Bluesky Brewery, de Brueys Boutique 
Wines, mount Uncle distillery…)

MaNGoSTEEN
(Tropical & Exotic Fruit Association, 
Rare Fruits council…)

Taste Paradise logo 
mark explained
Each silhouetted symbol in 
the logo mark represents an 
industry/association/type of 

produce relevant to the  
Taste Paradise brand. 

Not all industries included 
in this Taste Paradise brand 
have been represented 

here but a wide selection of 
industry and foods shown 
is a vivid indication of the 
diversity of our regional  
food brand.

The Taste Paradise 
colour palette
A diverse suite of bold 
colours have been chosen  
as a vivid representation of 
our food region. 

These colours are the only 
colours to be used in the 
identity. The TP colour  
name, PmS (Pantone)  
colour numbers and  
cmyk breakdowns are  
as follows:

TP orange:
PmS 144 
0c 48m 100y 0k

TP Dark Blue: 
PmS 300  
100c 44m 0y 0k

TP Green: 
PmS 368 
57c 0m 100y 0k

TP Plum: 
PmS 2415 
33c 100m 0y 8k

TP Blue: 
PmS 312 
96c 0m 11y 0k

TP yellow: 
PmS 123 
0c 24m 94y 0k

TP Grey: 
PmS 431 
11c 1m 0y 64k

white: use for logos 
when reversed in 
colours or imagesPh
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Taste Paradise  
logo suite explained
The complexity of the  
Taste Paradise logo mark 
has resulted in a suite of 

three variations of the logo 
to choose from depending 
on where the identity will be 
used and what size it  
will appear. 

Thus, the Taste Pardise 
complete logo suite consists 
of the Full TP logo, the 
Simplified Tp logo and the 
TP logotype.

Full TP logo
The Full TP logo is made 
up of the full logo mark 
consisting of all symbols  
and the TP logotype.

The Full TP logo is to be 
used on all material if the 
main logo appears at  
50mm wide or more.  

The preferred logo 
orientantion and shape  
is the main logo  
(pictured right). 

Simplifed TP logo
The Simplifed TP logo is 
made up of the TP logotype 
and the simplified logo mark 
consisting of the major 
industry/food symbols  
such as meat; seafood;  
fresh produce; coffee; 
alcoholic beverages and  
the restaurant industry. 

The Simplified TP logo is  
to be used on all material 
if the main logo appears 
between 30-50mm wide.  
The preferred logo  
is the main logo  
(pictured right). 

Minimum Size
The Full TP logo is to be 
used on all material including 
advertising, marketing 
collateral and promotional 
materials if the:

•  Main Logo appears at  
50mm wide or more

•  Short logo appears at  
64mm wide or more

•  Long Logo appears at 
93mm or more

The Full TP logo’s complex 
logo mark must appear at  
a minimum of 20mm  
in diameter.

Minimum Size
The Simplified TP logo is 
to be used on all material 
including advertising, 
marketing collateral and 
promotional materials if the:

•  Main Logo appears 
between 30-50mm wide

•  Short logo appears 
between 39-64mm wide

•  Long Logo appears 
between 57-93mm wide

The Simplifed TP logo’s 
simplifed logo mark must 
appear at a minimum of 
13mm in diameter.

MaIN  
loGo

SHoRT  
loGo

loNG  
loGo

MaIN  
loGo

SHoRT  
loGo

loNG  
loGo

50mm

30mm

64mm

39mm

93mm

57mm

20mm 13mm

20mm
13mm
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TP logotype
The TP logotype is to  
appear without the  
logo mark.

The TP logotype is to be 
used on all material if the 
area it is tp appears is less 
than 25mm wide.  

The preferred logo 
orientantion and shape  
is the main logotype and  
in the TP Plum colour 
(pictured right). 

Minimum Size
The TP logotype is to be 
used on all material including 
advertising, marketing 
collateral and promotional 
materials if the:

•  Main Logotype appears 
between 13-25mm wide

•  Long Logo appears 
between 22-45mm wide

TP logotype  
Colour Palette
The TP logotype must not 
appear in the TP Green and 
TP Grey combination as on 
the Full and Simplified logos. 
Using the TP logotype alone, 
it must appear in TP Plum on 
a white background, however 
secondary colour options are 
available if needed. Should 
the TP logotype appear on 
an image, in most cases it 
will be reversed in white.

MaIN  
loGoTyPE

loNG  
loGoTyPE

SECoNDaRy  
ColouRS

loGoTyPE 
oN IMaGES

On a dark image, the 
TP logotype will be 
reversed in white. 
On a light image,  
the TP logotype will  
be TP Plum.

13mm

22mm

TP Blue TP orange TP Green

45mm

25mm

Taste Paradise  
logo suite explained

TP Full logo and 
TP Simplified logo 
Secondary Colour   
Palettes

It is preferred that if the 
TP Full or Simplified logos 
appear on material that they 
are to appear in their full 
colour versions on a white 

background. However, in 
some instances they may 
need to appear on images 
reversed in white or as single 
colour versions,

Taste Paradise  
Font Families
The text ‘Taste Paradise. 
Tropical North Queensland’ 
within Taste Paradise logo 

utilises the antipasto font 
and has been manipulated to 
form the TP logotype.

However, the preferred font 
family that is to be used in 

conjunction with TP logo 
suite on all advertising, 
marketing collateral and 
promotional material is 
Quicksand.

Quicksand light

abcdefghijklmN 
opqrstuvwxyz
abcdefghijklmnopq 
rstuvwxyz
1234567890 
!@#$%^&*()

Quicksand  
light oblique

abcdefghijklmn 
opqrstuvwxyz
abcdefghijklmnopq 
rstuvwxyz
1234567890 
!@#$%^&*()

Quicksand Book

ABcdEFGHIjklmN 
OPQRSTUVWXyz
abcdefghijklmnopq 
rstuvwxyz
1234567890 
!@#$%^&*()

Quicksand  
Book oblique

abcdefghijklmn 
opqrstuvwxyz
abcdefghijklmnopq 
rstuvwxyz
1234567890 
!@#$%^&*()

Quicksand Bold

aBCDEFGHIjKlMN 
oPQRSTuVwxyz
abcdefghijklmnopq 
rstuvwxyz
1234567890 
!@#$%^&*()

Quicksand  
Bold oblique

abcdefghijklmn 
opqrstuvwxyz
abcdefghijklmnopq 
rstuvwxyz
1234567890 
!@#$%^&*()

TP GreenTP orangeTP BlueTP Plum
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